
Grisha Gautam, AIS Noida, XII C

Dear 80s,
First, we stole your hair. And then 
your outfits, shades, colours, vehi-
cles, and, apparently, even your pho-
tos. Forty years later, here’s a gen-
eration who did not experience your 
decade, but has decided to recreate by 
using generative AI. The Instagram is 
filled with nothing but bouncy hair-
dos, warm lighting reminiscent of old 
pictures, and the graininess of those 
family albums. Even celebrities, 
politicians, and normal people have 
caught onto this trend. The juxtapo-
sition is remarkable: we are using the 
latest in digital technologies not to 
create the future, but the past.
You gifted us pictures that showed us 
the fleeting, unique passage of time. 
You had only 24 or 36 frames in a 
standard roll of film, and the anticipa-
tion of your arrival for the local stu-
dio was deeper than seeing what was 
captured. Today, we take a hundred 
shots, delete or forget most of 
them, and instead ask AI to gen-
erate for us candids that we 
didn’t actually take.
No doubt you are curious 
about how the reality has 
changed. We’ve built a 
highly interconnected 
world where every-
thing can be captured 
and recorded. In 
1981, India had 
only 0.31 landline 
connections per 
100 individuals. 
Now, we have 
more than 
1.06 billion 

mobile connections, 1.03 billion in-
ternet users, and over 500 million so-
cial media handles. Families once sat 
at home, waiting for the landline to 
ring, now we skip around with mini 
super-computers in our pockets. In 
fact, today, India’s phone connectiv-
ity stands over 94%, with our internet 
subscription crossing one billion and 
94 million. What cost us 308 INR per 
gigabyte mobile data in 2014 is avail-
able for just 7.51 INR, with billions 

of instant transactions processed on 
UPI platforms each month. However, 
in an era where speed and accuracy 
come absolutely free, the true luxury 
is grain, blur, and imperfection.
This change says much about our at-
titude towards history. An AI-gener-
ated image is vintage in style, but it 
captures an event which did not even 
occur. When used to a greater extent 
by mainstream culture and politics, 
this development alters people’s en-
gagement with media. And in this 
case, the photograph ceases to be a 
representation of the event - rather it 
becomes a reply to the prompt.
But there’s a huge technical engine 
under the hood of that creative spir-
it. Each time we generate an image 
using our AI portrait model, we use 
massive computing power to solve 
highly complicated equations. The 
generation of one highly detailed im-
age can require more power than the 
total charge of a smartphone. We’re 

not only making history searchable 
- we’re also fueling technology 
through nostalgia prompts.
So, dear 1980s, perhaps we don’t 
really wish to exist in your era 
after all. It’s simply that we love 

the thought of summoning you to 
ours. We long for photographs that 
took time to take, fashion that did not 
require an algorithm to make it viral, 
and experiences that belonged to one 
particular place and nowhere else.
You became history, but we meta-
morphosed you into a prompt.

Yours sincerely,
2026 G T

Some dreams begin in the heart, but their 
true power lies in touching many lives, 
sometimes even transforming them.  
Watching the people of AIS Naya Raipur 
come together for Amity BHAAG India 
4.0, an initiative for students of Ami-
tasha, a school for less priviledged girl 
children,  filled my heart with immense 
pride.  Amitasha, run under the Amitasha 
Foundation, strongly believes that educa-
tion is one of the most powerful means 

of empowering lives, hence when I founded Amitasha, my goal 
was simple: to ensure that every girl has an equal opportunity 
to learn, grow, and fulfill her potential. Today, with over 1,000 
girls at Amitasha, that dream has found new horizons. Rooted 
in the visionary success formula of our Founder President, the 
mission of educating every girl has transformed into a far-reach-
ing movement, through initiatives such as the Amity BHAAG 
India Marathon. 
What began as a marathon has become a celebration of fitness, 
and empowerment. I see senior citizens, homemakers, army per-
sonnel, social activists, and people from all walks of life partic-
ipating with enthusiasm. For some, it is a chance to rediscover 
themselves; for others, it brings a renewed sense of purpose. But 
most importantly, it brings people together around a shared be-
lief: when you educate a girl, you educate two families, trans-
form an entire society, and build a happier and stronger nation. 
As the country prepares to celebrate Navratri, a festival dedicated 
to the divine feminine, let us also make a pledge to empower our 
young girls with quality education. Let us give them the freedom 
to dream big and the opportunity to soar. G T  

It’s only the beginning of October, yet 
there is already a nip in the air. The 
change in weather is most certainly a 
welcome escape from the heat of the last 
few months, but then, there is also the 
fear of rising pollution and deteriorating 
air quality. Even though measures are be-
ing taken to mitigate pollution, my heart 
goes out to those whose health and daily 
lives are affected every winter. 
The arrival of winter, however, also sig-

nals something joyous - a full calendar of festivals and celebra-
tions. Navratri will soon lead to Dussehra, followed by Diwali 
and Chhath, with Halloween, Christmas and New Year waiting 
round the corner. It is that wonderful time of the year when 
homes and markets come alive, shops and malls put out festive 
displays, and offers and discounts tempt us to shop. We also 
receive messages about handicrafts and home décor products 
made by NGOs, women’s self-help groups, orphanages, and vi-
sually impaired artisans. And I really believe that these small 
initiatives deserve our attention. For many of those who make 
these products, our purchase can mean income, dignity, and an 
opportunity to support their families. In fact, for some artisans 
like earthen diya makers, the festive season is the only time to 
earn and sustain their livelihoods. A few candles, a handmade 
decoration or a festive hamper may seem like a small purchase 
to us, but could make a meaningful difference to someone else. 
As we worry about the air we breathe, let us also find small 
ways to share our festive joy with others. G T  

A right to 
dream

The festive joy

A letter to the 1980s

Dear editor,
This is in reference to the article ‘A 
Showdown of Vibes’ published on 
page 3 of the September 28, 2026, 
edition. The article effortlessly yet 
strongly presents an amusing trend 
yet it also raised a surprisingly seri-
ous question. I liked that the article 
showed both sides of the argument 
instead of simply calling the trend 
good or bad. ‘Aura battles’ can 
encourage creativity, confidence 
and interaction away from screens. 
However, constantly trying to ap-
pear ‘cool’ can turn this into a com-
petition for attention. This article 

made me think about how easily 
entertainment can become social 
pressure. As an individual, I strong-
ly believe that trends are enjoyable  
only when people are willing to 
participate and when they genuine-
ly do it because they want to, but  
the situation changes completely 
and the urge to follow the trend 
becomes unhealthy, when people 
want to follow it largely because 
for them popularity and fitting in 
becomes the main objective.
Hridaan V Jain, AIS Vas 1, XI B

Krisha Rastogi, XII C &
Naima Oberoi, XII F, AIS Saket

For Dr Balbir Singh, one of India’s 
leading cardiologists, the heart is 
not merely a medical subject - it is 

a window into the way we live. As group 
chairman of Cardiac Sciences, Pan Max, 

and chief of Interventional Cardiology and 
Electrophysiology, Max Saket, he has spent 

decades treating patients. A Padma Shri award-
ee, he has also been recognised with sever-

al international honours for his contribu-
tion to cardiology. In an interview with 

GT reporters, he talked his heart out 
about advancing heart care and train-
ing the next generation of doctors.

Healthy choices, happy heart
In India, heart attacks are increas-
ingly affecting younger people. A 

healthy diet and regular exercise 
are the cornerstones of prevention 
but sustaining them requires much 
more than just awareness. If I were 
a politician, I would completely ban 

smoking in the country. WHO has also 
stated that no level of alcohol consump-

tion is completely safe. The principle is sim-
ple - take care of your body and train your 
mind to make healthy living a habit. That is 
where people often fall short. They fail to 
realise that heart disease prevention cannot 
begin at the age of 40 or 50. The foundation 
is laid much earlier in life. Heart disease is 
preventable, and prevention must begin in 

school. But it should be made in-
teresting enough, so that it does 
not become a forgettable chapter. 
It could involve discussing clin-
ical cases and panel discussions 
with experienced experts, giving 
students real-life exposure.

The urban lifestyle trap
Urbanisation has transformed our 
food habits. Home-cooked meals are increas-
ingly being replaced by calorie-dense fast food. 
Both the quality and quantity of what we eat 
are contributing to rising obesity, particularly 
among children. The ‘thrifty gene hypothesis’ 
suggests that our genes evolved to cope with 
periods of food scarcity, but that biological ad-
aptation has made today’s abundance a hurdle. 
Smoking and alcohol consumption have also 
increased, particularly among the youth. Then, 
the competition and pressures of urban life add 
another dimension - stress. We must recognise 
these changing realities and consciously adapt 
our lifestyles to protect our hearts.

AI and cardiovascular care
Technology is reshaping cardiovascular care. 
Many smartwatches now offer ECG tracking, 
and constant blood-pressure monitoring has 
become common. AI is increasingly support-
ing physicians in clinical decision-making 
while also strengthening self-care. I have seen 

AI-generated reports that closely 
match my diagnosis. Yet, while 
AI can be remarkably accurate, 
we may not always know how it 
arrived at a prediction. Doctors 
can use it to identify what they 
might have overlooked, but tech-
nology cannot replicate human 
emotion, empathy, or judgement. 
We should, therefore, treat AI as 
a friend that complements the 

medical profession, not as a foe that replaces it.

Message for Amitians
Analyse your plate before eating. Think about 
its calories, nutrients, and quality. Make exer-
cise a part of your daily routine, for it bene-
fits not only your physical health but also your 
concentration and mental well-being. And 
whatever you choose to do, be passionate about 
it. Aim to achieve something meaningful and 
never settle for anything less than your poten-
tial. Work hard, study hard, become great In-
dians, and use your abilities to do well for the 
society and country. G T

A Leading Cardiologist’s Guide To Balancing Lifestyle, AI, And Prevention
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Dr Balbir Singh, Chairman 
Cardiac Sciences, Pan Max
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Youth across Latin Ameri-
ca have been taking part 
in ‘aura battles’. It’s a re-

al-world spin on the internet trend 
known as ‘aura farming’ - a term 
used to describe an effortlessly 
cool presence. Eleven-year-old 
Indonesian boy Rayyan Arkan 
Dikha started it all with his dance 
moves on a canoe during a tradi-
tional boat race. And it didn’t take 
much time for the internet trend to 
spill onto the streets, with cities 
in Spain, USA, and India host-

ing aura battles in public places. 
While some dismiss it as another 
fleeting trend, others see it as a 
new way of expression. Let’s see 
what Amitians think…

A colourful spark
Every time a person enters an 
aura battle, he or she is igniting a 
spark of whimsy into this monot-
onous world. Society often dubs 
these battles as a ‘waste of time’, 
but the intention of such perfor-
mances is to express. Globally, 
public spaces like courtyards, 
plazas, and parks have long 

served as vital hubs for commu-
nity gatherings. India adds to this 
rich tradition through vibrant fes-
tivals like Janmashtami and Holi, 
where people unite through song 
and dance. So, when Rayyan 
Akan Dhika danced, it was his 
way to own his culture. More-
over, these face-offs encourage 
human connection, disconnect-
ing youth from their azure-blue 
screens. Hence, I believe ‘aura 
farming’ is more of a boon than a 
bane for humanity.

Shreeyansh Kar
AIS Vasundhara 1, X D 

A fleeting trend
Trends shift faster than the wind. 
But how far can a trend go? If 
there are no rules, no judges, 
why does it matter who wins this 
battle? People spend money and 
travel to far-off destinations just 
to pose and ‘aura farm’. What’s 
the purpose? Going after trends 
to be ‘cool’ is not just pretentious, 
it can become a vicious compe-
tition that creates unrealistic 
expectations. Some people take 
extreme measures to be socially 
accepted. More importantly, un-
permitted large crowds can create 

public disturbances, disrupt local 
businesses, and cause noise pol-
lution. Ultimately, this trend is 
more about conforming to others. 
You might win the popularity 
battle in the short term, but in the 
long run you will lose the war.

Samaira Ankit Prasad
AIS Vasundhara 1, XI D 

A showdown of vibes
Aura Battles: Harmless Fun Or Race For Social Approval?
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