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Conversations
that connect

What makes Amity truly special is the
sense of belonging that stays long after
students leave our campuses. Our Ami-
tians keep coming back to us, writing to
us, participating in our events, and in-
creasingly, returning as parent alumni. In
fact, there is no greater joy than seeing
my children excel across the world and
Dr Amita Chauhan still remain connected to their roots at
Chairperson Amity. It is this spirit of ‘Once an Ami-
tian, always an Amitian’ that inspired us
to launch Amity Impact Podcasts, which bring our alumni into
conversation with our present students. These are designed not
merely as interviews, but as simple, meaningful exchange be-
tween two generations of Amitians. (Read excerpts of the first
Amity Podcast on Page 12). The alumni share their experiences
and challenges from their own lives, while young Amitians get
an opportunity to ask, listen, and learn from those who once
walked the same path. During these interactions, successful ca-
reers become real and relatable, and students see that success is
built through choices, perseverance, curiosity, and the courage
to follow one’s dreams. Preparing questions, listening attentive-
ly, responding thoughtfully, and keeping a conversation flowing
are skills that build confidence and strengthen communication
skills. In an age of digital communication, knowing how to con-
nect meaningfully with another person is an equally important
life skill. Most importantly, these conversations create relation-
ships. Alumni become mentors, students become curious lis-
teners, and memories become bridges between generations. By
bringing those who have ‘been there and done that’ face-to-face
with those just beginning their journey, these podcasts will cer-
tainly help our students make informed choices, discover their
passions, and imagine their own futures.[@T

Dil ki baatein

The heart is perhaps the only organ that
is as much a part of our language as it
is of our body. We worry about it, listen
to it, write about it, sing about it and,
quite literally, draw it when we want to
express love. For the World Heart Day
on September 29, our top story looks at
how smartwatches and other gadgets can
help us take better care of the heart. Yet,
long before technology began counting
its beats, the heart had already been at the
centre of our understanding of life. For a mother, the first rhyth-
mic sound of her unborn baby’s heartbeat is unforgettable. For
adoctor, listening to a patient’s heart can reveal a lot about what
is happening within the body. And while we sleep blissfully,
this remarkable pump continues working - without breaks. And
then there is the other heart - the one we have created in our
imagination. The poet’s muse, the writer’s metaphor, the artist’s
little red emoji. We say ‘This place holds my heart and soul’,
‘Dil toh bachcha hai ji’, or, as an unforgettable advertisement
put it, “Yeh Dil Maange More’. Somehow, this fist-sized organ
has been made responsible for our love, happiness, heartbreak,
courage, and even our desires! Perhaps an organ with such a de-
manding job deserves a little care from us. Nutritious food, reg-
ular activity, adequate sleep, managing stress, and timely check-
ups can all help keep it healthy. So, this World Heart Day, let us
listen to our heart, care for it, and make every beat count. @™

Vira Sharma
Managing Editor

Yoshita Chug, AIS Vas 1, X11 C

ed flags. Green flags.
Beige, pink, even orange.
Every scroll through social

media feels like a parade of emo-
tional traffic signals. Somewhere
between a meme and a self-help
tip, we’ve turned social interaction
into a colour-coded guidebook of
what’s acceptable or downright
toxic. Swipe long enough, and
you’ll know exactly what to avoid
- or at least, think you do.

The language of flags
It all started innocently enough.
‘Red flags’ - a term born in psy-
chology and self-help circles,
meant unmistakable signs of ma-
nipulation, abuse, or incompatibil-
ity. But social media has a way of
remixing everything. What began
as a meaningful warning soon got
amplified, and sensationalised.
Suddenly, leaving dishes in the
sink was a red flag. Not posting
you on their Instagram story? A
crimson alert. And because the
internet hates a vacuum, the pen-
dulum swung back. Green flags
emerged as the antidote. A friend
who remembers your coffee order?
Green flag. Soon enough, the pal-
ette exploded into a full spectrum:
Beige flags for mildly weird or
boring habits. Pink flags for minor
concerns. Yellow flags for cau-
tionary quirks... not dealbreakers.

Why flags work
According to a 2023 Pew Research
Center survey, 47% of adults un-
der 30 say getting into relation-
ships is harder than ever, blam-
ing ghosting, mixed signals, and
blurry expectations for the chaos.
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Dear Editor,

In this digital age, a 30-sec funny
clip can mean a turnover of lakhs of
rupees for a comic. It was the Page
1 article ‘“The giggle economy’ in
the September 21, 2026, edition of

The flag parade

Decoding Colour-coded Labels

In this confusing world, flag cul-
ture offers a language - a quick
shorthand to express discomfort,

boundaries, and appreciation.
Identifying green flags help peo-
ple recognise healthy relationship
patterns. Sharing what feels right
and wrong builds emotional litera-
cy - a kind of social survival tool-
kit. Maybe, flag culture teaches us
self-awareness in a world that of-
ten confuses kindness with flirting
and boundaries with disinterest.

The blurring colours
But somewhere along the way, it
began to blur the very lines it tried
to draw. Suddenly, everything be-
came a flag; how someone types,
how someone eats, their choice
of emojis. Every little quirk got
filtered through a lens of compat-
ibility analysis. Psychologist Dr
Andrea Bonior calls this ‘pathol-
ogising normal behaviour’. In her
words, “Not every dis-
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GT, which opened my eyes to this
fact. The reels or the podcasts we
share is just content to us, but to the
comic, it could mean ticket sales.
Social media is the new-age stage.
Perhaps, the joke is on us that we
took the industry so lightly.
Grisha Gautam
AIS Noida, XII C
Dear Editor,
The article ‘Types of Texters’ in
September 21, 2026 edition was an
amusing read. Sometimes a whole
conversation happens with just ‘K’,

comfort is a red flag; sometimes
it’s just two people being differ-
ent.” Yet online, nuance rarely
survives. The instinct to protect
ourselves has slowly turned into
policing every imperfection.
Maybe the danger now is not ig-
noring red flags, but seeing too
many of them. When every con-
versation becomes an evaluation,
and every difference feels like a
warning, connection becomes per-
formance. So, is the solution in
the colours or is it in the conver-
sations behind them? What if in-
stead of labelling every behaviour,
we asked what it means? What if
we focused on patterns, not iso-
lated moments; on understanding
rather than diagnosing? Because
ultimately flags can guide us, but
they don’t have to define us. May-
be the real green flag is empathy;
the willingness to see someone in
full colour, not just the shades the
internet hands us.@T
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‘Hmm?’, and a thumbs-up. On top of

that, autocorrect turns texts into a

comedy show. Texting may be fun,
but shouldn’t replace real talks.

lyanah Vardhan

AIS MV, VII B )



