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R
ed, blue, or green? Which 

bin do I put the trash in? 

Wait, they even have 

a yellow one now. However, 

behind this rainbow façade 

is a dark truth – recycling 

might just be the chameleon 

of eco-friendly efforts, cam-

ouflaging itself as a saviour, 

while secretly masquerading 

as a myth in the yellow bin of 

confusion.  

 

The notion 

Sure, it’s a calming notion that 

you’ve saved the planet once again 

by sending your pizza box for recy-

cling; is it true, though? With news 

enthusiastically flashing a 30% plas-

tic recycling rate in India and brands 

like Domino’s, for one, confidently 

printing pro-recycling slogans on 

their boxes, claiming them to be re-

cyclable, yes, perhaps. But what ex-

actly happens post the truck drivers 

empty your trash bins and deliver the 

pizza boxes to your nearest recycling 

unit? One might say - it gets sorted, 

sent down a conveyor belt, and 

turned into a cardboard sheet… well, 

the educational videos take you only 

this far, don’t they?  

 

The myth 

The dramatic inversion is that this 

notion of recycling that has been 

rammed down our throat since kin-

dergarten is, in actuality a myth. It 

makes us feel that we can use as 

much plastic as we want, as long as 

we recycle it. And it makes perfect 

sense when we find out who is be-

hind most of this messaging: the in-

dustry that produces most of the 

waste, especially plastic packaging. 

And, for them, it is easier to pass the 

responsibility to us consumers. Be-

sides, with brands like Walmart 

being heavily applauded for 50% re-

cyclable packaging and fashion 

brands like Louis Vuitton and Prada 

continuing with “recycled fashion”, 

just how could recycling be the 

enemy? This has, unfortunately, 

made the recycling logo, green ar-

rows in a triangular loop, the very 

symbol of environmental protection. 

In 1988, the seven Resin Identifica-

tion Codes (RICs) were adopted and 

numbers from 1 to 7 were placed be-

tween the loops. But that was (and 

is) a lie, for only 2 out of the 7 cat-

egories of plastics (as per the RIC) 

are recyclable. 

 

The fact 

According to the world bank, 1.3 kg 

of municipal solid waste is produced 

per person, per day. But if you send 

it all for recycling, it’s fine, right? 

Wrong. Most nations now produce 

far more wastes than they can ever 

hope to recycle. Statistically speak-

ing, only 9% of all plastic in use 

world over is recycled, and much of 

this recycled plastic is of inferior 

quality. Not to mention, most waste 

in recycling never even makes it to a 

recycling centre; it is usually sent 

straight to a Waste to Energy facility 

or a simple landfill. Thus, tossing 

your “IT-Girl” coffee cups in a bin 

isn’t quite enough; food waste and 

plastic lining inside ruin perfectly us-

able product bales and affect the re-

cycling procedures, and segregating 

them becomes virtually impossible 

too. It’s about time that we face the 

harsh truth - only limited categories 

of plastics, papers, and wastes can be 

recycled. And contrary to popular be-

lief, every round of procedure leads 

to downcycling or in simple terms 

value reduction of the substance, thus 

it will eventually reach a landfill, or 

worse, our food as microparticles. 

Uh oh, that means the infinity loop 

recycling logo lied to us all! 

 

So, if you are still counting on recy-

cling to save the planet, you might 

want to view your options.  

(Chaitanya is currently pursuing 
MBBS from VMMC, New Delhi.)  G  T

Beyond the bin
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My heart is filled with immense love and 

gratitude as I share the wonderful news of 

Team Impetus Racers from Amity Inter-

national School, Pushp Vihar, who have 

brought glory to the nation at the STEM 

Racing World Finals 2025 (earlier known 

as F1 in Schools). In a moment that makes 

all of Amity proud, our four brilliant young 

innovators — Maheer Singh, Naisha Sin-

gla, Aarav Rajpal, and Aryavardhan Chau-

han have won the ‘Sustainability Award’ for 

their innovative car design, which showcased not only technical 

excellence but also a deep commitment to thoughtful, respon-

sible engineering. Formed in 2022, Team Impetus has steadily 

accelerated from national to global recognition, powered by 

teamwork, resilience, and creativity. Even when faced with chal-

lenges, they remained undeterred, embodying the Amity spirit 

of perseverance and purpose.  

Their outreach programme, ‘The Impetus Initiative’, further ex-

panded their mission by spreading STEM awareness among stu-

dents. This remarkable victory also continues the inspiring 

legacy of Team Urja, Amity’s all-girls team that made history in 

2023 by winning the ‘Project Management Award’ at the same 

global stage. Team Urja had envisioned a legacy of innovation, 

blending creativity with eco-consciousness and planting trees to 

offset their carbon footprint. At Amity, education has always 

meant more than academic excellence, it’s about nurturing com-

passionate global citizens. Team Impetus represents what STEM 

education at Amity stands for: solving problems while making 

a difference. Their achievement is not just a triumph for Amity, 

but a moment of immense pride for India on the global stage.G  T

On the night of November 2, the whole na-

tion rejoiced as our women’s cricket team 

made history by winning the World Cup for 

the first time. It was a proud moment for 

every Indian – a moment that brought 

smiles, tears and a deep sense of unity. For 

me, it was more than just a sporting victory, 

it was a glimpse of the Bharat I dream of - 

a Bharat where women soar on equal 

wings, where people stand together through 

every storm, and where our shared spirit of 

Bhartiyata shines brighter than any trophy. The moment became 

even more overwhelming when I read essays by Amitians on 

‘My vision for Bharat’. I was moved by their maturity, their un-

derstanding of Bharat’s soul, and their dreams for its future.  

Each essay shone with heartfelt pride for our nation’s culture, 

traditions, and Vedic wisdom – the timeless roots of Bharat’s 

strength. The essays also celebrated India’s remarkable progress 

– from the Chandrayaan mission to advances in technology, ag-

riculture, and economy. What touched me most was their col-

lective vision of a Bharat that is modern and progressive, yet 

deeply anchored in its culture and values.  

This vision beautifully reflects our beloved Chairperson 

Ma’am’s guiding philosophy for Amity - modernity blended 

with tradition. Our Chairperson Ma’am often reminds us that 

children in classrooms today will lead the nation tomorrow. The 

way they see themselves, and their country, will shape how the 

world perceives Bharat. If these essays are any indication, Ami-

tians don’t just love Bharat, they live and breathe it. To feel their 

passion and vision for Bharat, turn to pages 8 and 9.G  T

Dr Amita Chauhan  
Chairperson

Vira Sharma 
Managing Editor

Innovation 
with a purpose 

Dream India

Dear Editor, 
This is in reference to the article 

‘Romanticism 2.0’, published on 

page 5 of The GT edition dated 

November 3, 2025. The author 

analyses the transformation of 

romanticism, how earlier it was a 

revolution against societal 

constraints, and now it’s  just 

another trend raising the question – 

what exactly caused this 

transformation? Historically, from 

Poland to India, people’s struggles 

might have been for different 

causes, but there was a 

commonality of romanticism in all 

of them. In contrast, today it’s only 

about aesthetics – buying flowers, 

cute accessories, or lighting 

candles. The author concludes that 

the romanticism we speak of today 

is simply a husk of the original idea 

– the modern world’s response to 

societal pressures. Perhaps 

romanticism still is exactly what it 

was before - a form of resistance. 

 Disha Dhir  

AIS Gurugram 46, XI I 

GT M@il
Over the past 26 years, I have watched San-

gathan evolve from a simple sports event 

into a powerful celebration of solidarity, re-

silience and trust – values that define the 

very essence of our Amity Parivar.  

Sangathan is not merely a platform that 

promotes sportsmanship, it is a movement 

that nurtures leadership, solidarity, team-

work and spirit of togetherness across all 

Amity institutions. This year, once again, 

the entire Amity family came together to 

celebrate Sangathan - the annual inter-Amity sports meet that 

marks the birthday of our visionary and respected Founder Pres-

ident, Dr Ashok K. Chauhan.  

For me, Sangathan is the most awaited event of the year. It re-

kindles the joy of being part of a family bound together by 

shared dreams and unwavering values. Amity was envisioned to 

create progressive and value-driven youth capable of shaping a 

humane and innovative 21st-century world. For Amitians, San-

gathan is not merely about winning trophies - it is about learning 

to grow together. It teaches that victory lies not just in results, 

but in embracing challenges and never giving up! Guided by our 

Founder President’s visionary mantra of BHAAG - Behavioural 

science, Hardwork, Attitude, Ambition, and God - Amity con-

tinues to pioneer holistic education and nurture compassionate 

global citizens. Hence, the true spirit of Sangathan lies in uniting 

thousands of Amitians in camaraderie and kinship, shaping well-

rounded personalities. With each edition of Sangathan, we all 

move towards one common goal – creating a happier and peace-

ful world and fulfilling our Founder President’s vision of making 

India a global superpower.G  T

We have just celebrated Diwali and several 

other festivals - Ahoi Ashtami, Bhai Dooj, 

Govardhan Pooja, Chhath and many more  

- across our beautifully diverse nation.  

This festive season, something remarkable 

caught my attention. As I attended various 

gatherings and indulged in exchange of 

gifts with loved ones, I noticed that more 

and more people had replaced sweets boxes 

with healthier options like dry fruits, mil-

let-based treats and baked goodies. I saw 

people gifting earthen or water based diyas instead of electric 

lights, using recyclable cloth and jute bags instead of decorative 

plastic ones. Several of my friends had even switched to biode-

gradable rangoli powders and solar-powered lights, proving that 

true celebration lies in reducing harm to nature.  

Indeed, there is now a growing awareness about celebrating our 

festivals consciously and responsibly. In fact, I feel it is the youth 

of our country that is driving this change. At Amity, for instance, 

the team from AIS Gur 46 took the initiative to spread the mes-

sage of celebrating eco-friendly festivals. It is heartening to see 

how our youngsters are choosing green crackers, preferring 

plant-based gifts, supporting local artisans, and valuing mean-

ingful get-togethers over extravagant displays. Our ability to 

l hil t i t d i h t k lt li d

Dr Amita Chauhan  
Chairperson

Vira Sharma 
Managing Editor

The Spirit of 
Sangathan 

Lighting change

Dear Editor,   
This is in reference to the article 

‘Mystery of Cosmos - Exoplanets 

That Break the Rules of Space’, 

published on page 4 in The Global 

Times dated October 13, 2025. The 

author excellently described the 

d l t b tif ll

formation and characteristics, 

reminding us that in our vast 

universe, perhaps being ‘normal’ is 

the only impossible thing. Also, 

AIS Mayur Vihar brought out a 

comprehensive contest edition. 

From visuals to stories, everything 

was on point. The article on Pg 11, 

‘Truth without tact’, gave a 

refreshing point of view about how 

h t i ’t l th b t
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E
veryone has a friend who 

says, “Bro, I’ll be dead 

honest with you, it’s 

looking very bad.” He 

isn’t trying to rage-bait, 

just being ‘dead honest’. 

And all you wish that the 

friend was dead for being so bru-

tal, or do you – for he was nothing 

but honest. So, this maybe the per-

fect time to ask – are we confusing 

candour with cruelty?  

 

Problem: toxic truths  
From childhood, we’ve heard 

‘Honesty is the best policy’. Yet 

sometimes, being honest destroys 

relationships. Paradox, right? This 

begs the next question that, should 

honesty – the most underlined vir-

tue  – come with a limit? Today, 

we thrive in a digital era, where 

honesty often turns into rudeness. 

Algorithms reward extreme, atten-

tion-grabbing hot takes, so people 

deliver their ‘truth’ 

in the loudest, 

most offensive 

way possible. 

Trolling and insulting clips 

go viral; the line between critique 

and contempt collapses. A pop ex-

ample is Samay Raina’s “India’s 

Got Latent,” which thrived on neg-

ativity, defended as “just being 

dead honest and funny.” Psychol-

ogists also note a pattern: ‘brutal 

honesty’ can mask a superiority 

play – using candour as cover for 

one-upmanship instead of genuine 

care. 

At work, ‘radical candour’ asks us 

to challenge directly while caring 

personally. When that balance is 

lost, it morphs into obnoxious ag-

gression – blunt truth without em-

pathy. That’s not courage; it’s 

carelessness. 

 

Solution: cushioned  
critiques 

The brutal truth is a roadblock 

to growth because harsh deliv-

ery triggers a threat response 

and defensiveness. Incivility is 

like a social con-

tagion – degrading 

focus, judgment, and 

performance. That’s why 

‘rudeness is a neurotoxin’ 

isn’t just a metaphor; unkindness 

can poison group climate. So, no, 

‘sugarcoating’ isn’t the point – but 

packaging matters. A cake needs 

cream just like how feedback 

needs cushioning. 

Being truthful should be balanced 

with empathy. Both ends of the 

sword should have equal weight. 

Voltaire put it crisply: “Everything 

you say should be 

true, but not everything true should 

be said.” He isn’t endorsing deceit; 

he’s advocating strategy – timing, 

tone, and relevance. Also, honesty 

is not always the truth; it’s often an 

opinion. Hate a new haircut? Scep-

tical of a project idea? That’s  hy-

pothesis, not fact. Ask, “What 

outcome do I want?” If the goal is 

growth, choose clarity with care. 

Brutal honesty 
is passé 

The key is thoughtful 

honesty. Keep the cou-

rage, drop the cruelty. Name facts 

as facts; mark opinions as opin-

ions; add context, respect, and a 

path forward. In short, stop being 

truthful – and start being  kind and 

thoughtfully honest.G  T

Truth without tact
Must Candour Cut Through Care? 

Illustration: Sahaj Rana, 

AIS MV, X C

 Kriti Sharma, AIS Vas 1, XII C 

 

T
he universe, over 13.8 bil-

lion years old, hides count-

less wonders – none more 

fascinating than exoplanets. These 

are worlds orbiting stars beyond 

S S h d i

winds, reaching thousands of 

km/h, whip molten glass sideways 

across the atmosphere – hardly a 

tropical paradise. 

 

The ultra-hot Jupiter 
Even harsher is WASP-12b, an 

‘ l h J i ’ l i

Mystery of cosmos
Exoplanets That Break The Rules of Space 

Kamakshi Khandelwal, XII B & 

Ragini Singhal, XII S, AIS Gur 43 

 

A
 movement born out of the 

French Revolution, which 

initially represented a pow-

erful force of resistance and individ-

ualism was named romanticism. The 

ideals were inspired by Jean-Jacques 

Rousseau, a figure who resonated 

deeply with people seeking liberation 

from societal constraints. However, 

in these modern times, the term ‘ro-

manticism’ has undergone a signifi-

cant transformation. So much so, that 

it’s almost unrecognisable.  

While it once evoked images of rev-

olution and defiance in the times it 

was invented, it now often conjures 

up associations with aesthetically 

pleasing items that make life look 

and feel, ideal and romantic. This 

huge shift raises intriguing questions 

about, how a movement rooted in re-

bellion and individuality has evolved 

into an online trend with pink and 

bows. Has this transformation diluted 

romanticism’s original meaning?  

 

Roots of romanticism 

Romanticism was born in France and 

Britain, focusing on feelings and 

emotions rather than reason and 

logic, so naturally, it was a rebellion.  

Ever since its christening after the 

French root ‘Romanz’, or the ‘Tale of 

Chivalry’, romanticism was all about 

spreading feelings of oneness with 

one’s nation. Famous writers like 

Charlotte Bronte and Charles 

Dickens wrote works that reflected 

these ideas. From the Polish com-

poser Karol Kurpinski to the Indian 

writer Bankim Chandra Chattopad-

hyay, art and literature in this genre 

became extremely popular. At first, 

romanticism was about patriotism 

and national unity. But later, roman-

ticism evolved to encompass broader 

critiques of industrialisation, when 

machines started taking away 

people’s livelihoods. A group led by 

Ned Ludd, ‘The Luddites’, protested 

the use of machines and sought sim-

pler, nature-focused ways of life. De-

spite its evolution, Romanticism 

remained a tool for social change.  

 

The degeneration 

Today, however, romanticism is as-

sociated with pretty outfits and aes-

thetic set-ups. It would have been a 

trivial detail if we weren’t aware of 

its rich history. A search for romanti-

cism on social media is met with a 

barrage of posts in which people are 

seen ‘romanticising’ their lives using 

music, literature, calligraphy, and 

even scarves, coffee and more. One 

could argue that all that’s left of the 

crop of soul-driven art is the husk. 

While one cannot help but agree that 

external and artistic expression is an 

unarguable part of the cultural and 

literary movement, it is not all that 

there is to romanticism. 

 

Understanding the update 

Maybe romanticising your life with   

clothes and accessories in these mod-

ern times is just a mild, harmless 

form of resistance against today’s 

fast-paced, stressful world. This 

trend, like the original Romantic 

movement, offers a way to escape 

from the pressures of society and 

find meaning and purpose. While the 

aesthetics may have changed, the un-

derlying principles of romanticism 

remain relevant, providing a tool for 

coping with modern life’s challenges. 

So romanticise your life, or don’t. 

Who cares? In a world where a rat 

race is inevitable, you’re free to pick 

your vices. By all means, escape via 

romanticism. After all, modern prob-

lems require modern solutions.  G  T

Beauty, Filters, And The Death Of A Rebellion
Romanticism 2.0 

Issue: Page 11, October 13, 2025
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Is Recycling A Myth Or A Reality?


