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The name of the city is derived 
from the village called Sikri on 
which Fatehpur was founded.
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Language list: 2019 edition
Presenting Languages From East That Are Taking Over The World

Shreya Tuli, AIS Vas 1, X 

 

L
anguage is what connects 

us all. But some lan-

guages have always en-

joyed more popularity than 

others. Take English for instance, 

the lingua franca of business and 

academia has always been at the 

centre of the table with almost 

1.5 billion native speakers. Euro-

pean languages like the fancy 

French, stylish Spanish and even 

glossy German also made it to 

the ‘popular’ list as Europe was 

once the centre of the global 

economy. But with the turn of 

the new century, the tables have 

also turned. The population and 

the economy of the East improv-

ing gradually, Asian and Middle 

Eastern languages took over the 

globe. Let us look at the ones 

which are topping the charts! 

 

Mandarin 
Why it’s hot: China might not 

have the biggest economy right 

now, but it is projected to over-

take the economy of United 

States by 2028. Also, with China 

nudging the United States out of 

the top spot as the nation with the 

world’s largest GDP, the native 

language of the country is on 

high demand. 

Future scope: Being a relatively 

tough language, it might take an 

average of 2,200 classroom 

hours for English speakers to 

master, but with the rapidly 

growing Chinese economy, it 

would not after all be a bad idea 

to learn Mandarin. It is sure to 

open various interesting job 

prospects and might even act as 

an instant hit for getting jobs in 

multi-national corporations and 

various global organisations. 

 

Japanese 
Why it’s hot: We already have 

130 million Japanese speakers 

located primarily in Japan, which 

also happens to be the third 

largest economy in the world. 

Japanese is also very aesthetic, 

as it is graphical and instantly 

grabs the anyone’s attention.  

Future scope: Japan has both a 

thriving export market and is 

also the world’s second largest 

investor in research and develop-

ment, along with being one of 

the most technologically ad-

vanced and integrated nations in 

the world. Learning Japanese 

would give an easy access to an 

almost impenetrable culture and 

would open doors to a wide 

range of opportunities in the 

technology sector.  

 

Hindi 
Why it’s hot: Hindi is the na-

tional language of India and sev-

eral other surrounding countries. 

India is the seventh largest coun-

try by area and the fastest grow-

ing major economy with the sev-

enth largest GDP.  

Future scope: The demography 

provides a major consumer mar-

ket, generating future demand 

for localised content. Although 

the language is not the easiest to 

learn as the use of syllables is 

quite tough. Learning Hindi 

gives you an extra edge in the In-

dian market, considering compa-

nies across the world scramble to 

get into business with the boom-

ing Indian companies.  

 

Arabic 
Why it’s hot: Arab is rich in nat-

ural resources and has untapped 

economic potential. Arabic is 

spoken by 295 million speakers 

worldwide, and it’s the official 

language of 28 countries includ-

ing growing economies in the 

Middle East and Africa. 

Future scope: Six Arabic speak-

ing countries are amongst UK’s 

top 50 export market in goods, 

with a combined value to the 

economy that surpasses that of 

Spain, China or Italy. This is one 

of the reasons why Arabic was 

referred to as the second ‘lan-

guage of the future’ in a report 

from British Council. 

 

Hot or not, all languages are im-

portant in their own way. So, go 

ahead and learn a new language 

to open doors to new opportuni-

ties and new avenues.G  T
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Ans. Brainleaks 284: (a)

Name:.......................................

Class:....................................... 

School:.....................................

correct entries win  
attractive prizes

Last Date:  

Sep 20, 2019

Raghav categorized the  
following household items 
into acids and bases. 

Acids Bases 

1.Lemon 4.Baking soda 

2.Antacid 5.Vinegar 

3.Tea 6.Curd 

 

Which of them are placed 
under the wrong category? 

(a) 3 and 5 only  

(b) 2 and 6 only 

(c) 3, 4 and 5 only  

(d) 2, 5 and 6 only 

Winner for Brainleaks 284 

1. Deeptanshu Nandi, AIS Gur 43, IX A 
2. Oorvi Gupta, AIS Noida, XI B 
3. Abhinav Gautam, AIS MV, X D

Send your answers to The Global Times,  
E-26, Defence Colony, New Delhi - 24  or e-mail 
your answers at  brainleaks@theglobaltimes.in
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